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Overview
Financial Highlights
• Year-on-year revenues trebled to £1.5m (2007: £0.5m), with second half revenues up 

strongly, rising from £0.4m in the first half to £1.1m in the second half

• Loss before tax of £14.0m (2007: £8.7m) 
• Development and deployment costs of £8m in the year
• Year end cash position of £9.7m (2007: £20m) moving to £21.2m following completion of 

the subscription in July 2008

Operational Highlights

• Strong progress in existing operations
• Significant enhancements to the consumer interface and core platform
• In the UK, service coverage now exceeds 50% of all current account customers, up 

from 37% in January 2008
• Consumer registrations in the UK are developing positively
• Discussions with device manufacturers and mobile operators around the deployment of 

a pre-seeded Monitise application on handsets progressing well
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Overview (continued)

Operational Highlights (continued)
• In the US, 38 financial institutions have now contracted to the Monitise Americas 

service, an increase of 100% from January 2008
• Numerous industry awards including AIM New Business of the Year from the Fast 

Growth Business Awards
• Well positioned to become a leading mobile provider for the payments industry in 

Europe

Successful fund raising
• £11.8m (before expenses) raised at a price of 15p per share
• Standard Chartered and PCCW, our new strategic investors, bring a unique position 

and knowledge of Asia and the emerging markets, which will strengthen and assist with 
potential new commercial opportunities for the business

Unique opportunity in developing and emerging markets
• Bank-grade platform with vital security and regulatory protocols in place
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Some Customers and Partners…
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Finance Update
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Overview

• First full year standalone results post demerger
• Existing operations progressing very well
• International pipeline strong – prioritisation is key
• Platform developments and enhancements positive and continuing

• Threefold growth in revenues
• Strong half on half growth

• Loss before tax in line with expectations

• Funding secured
• £11.8m (before expenses) capital raised

• Business continues investment phase
• Central product development costs plateauing
• Variable investment spend linked to international growth
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Consolidated Profit & Loss

(8.7)(14.0)Loss before Tax

(3.8)(5.5)EPS - Basic

(8.7)(14.9)Operating Loss

-0.9Interest

Note:
¹ Joint ventures consolidated on proportional basis

(0.8)(2.1)Share-based Payments / 2007 
Exceptional Item

(8.0)(13.7)Overheads

0.10.9Gross Profit

0.51.5Revenue¹

30 Jun
2007

30 Jun
2008

£ Millions

Year to
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Consolidated Profit & Loss

Notes:
¹ Joint ventures consolidated on proportional basis

(3.3)(5.4)(7.0)(7.0)Loss Before Tax

--0.60.3Interest

(3.3)(5.4)(7.6)(7.3)Operating Loss

-(0.8)(1.1)(1.0)Share-based Payments / 
2007 Exceptional Items

(3.4)(4.6)(6.7)(7.0)Overheads

0.1-0.20.7Gross Profit

0.40.10.41.1Revenue¹

31 Dec
2006

30 Jun
2007

31 Dec
2007

30 Jun
2008

£ Millions

Six Months to
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Cashflow

9.2-Funding from Morse / Joint Venture Parties

20.2-Net Proceeds from Placing

20.2(10.7)(Decrease)/Increase in Cash

(9.2)(10.7)Total Cash Utilised

(0.5)(0.5)Capital Expenditure / Capitalised 
Development Costs

-0.8Interest

(8.7)(11.0)Cash Utilised In Operating Activities

30 Jun
2007

30 Jun
2008

£ Millions

Year to
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Summary Balance Sheet

20.99.1Net Assets

20.49.7Cash

(2.7)(5.3)Total Liabilities

2.13.5Current Assets (excl 
cash)

1.11.2Fixed Assets

30 Jun
2007

30 Jun
2008

£ Million

As at

£21.2m cash 
position following 
July 2008 raise
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Business Update 
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Corporate Structure Overview

� �

AMERICASAMERICAS

AfricaAfrica

EuropeEurope

ACCODEACCODE

MADE IN MADE IN 
AFRICAAFRICA

MetavanteMetavante EuropeEurope

AsiaAsia

AfricaAfrica
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Fundraising

• Extensive due diligence undertaken and both were highly impressed by Monitise’s achievements, 
depth of technology platform, its ambitions and management team

• Both are set to become leading providers of mobile banking and payments services whilst 
proactively supporting our industry platform approach

• Strong opportunities for working closely with both partners in Asia and Africa 

• SCB can leverage its presence, resources and products to assist Monitise in becoming the 
technology provider of choice

• PCCW brings processing relationships and influence, regulatory compliance assistance, and 
great insight and credibility in mobile innovation  

SCB subscribed for 33.3 million shares 
at 15p (representing 10.0% of Monitise’s
issued capital)

PCCW subscribed for 20 million 
shares at 15p (representing 6.0% of 
Monitise’s issued share capital)
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Strategy

Monitise Strategy

Continue to attract the 

appropriate partners to 

deliver a sustainable 

ecosystem

Continue to sign up 

the world’s leading 

banks and switches 

to the Monitise 

platform

Continue to develop a 

compelling and 

consumer-centric 

product roadmap 

ahead of the market

1 2 3
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Tracking Progress 

SEPAPrepaid Cards

Visa

4

Consumer 
Income

3

Consumer

2

Banks

1

Region

UK

USA

India

Africa
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Critical Success Factors – Regulatory Compliance/Financial Inclusion
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transport

stored value
and card 
schemes

mobile
operators

retail
banks

retail and 
ticketing

transaction 
authentication national 

services

Critical Success Factors

Mass Market Mobile Banking & Payments – Illustrative UK

….laying the rails for a mobile money future
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Monitise Product Strategy (Status at July 07)

BANKING
PAYMENTS

•Balance Enquiry

•Mini-statements

•Scheduled alerts

•Triggered alerts

•Peer-2-Peer

•Bill Payments

•Remittances

•Contactless payment

•Account2Account

“ Inspired Dullness”
Forrester Research

COMMERCE

•Control of funds

•Mobile-driven purchase 
Pattern (5-click sales)

•Commerce authentication
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Monitise Product Strategy (Status at July 08)

BANKING
PAYMENTS

•Balance Enquiry

•Mini-statements

•Scheduled alerts

•Triggered alerts

•Peer-2-Peer

•Bill Payments

•Remittances

•Contactless payment

•Account2Account

“ Inspired Dullness”
Forrester Research

COMMERCE

•Control of funds

•Mobile-driven purchase 
Pattern (5-click sales)

•Commerce authentication
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Example UK Bank Marketing
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Consumer Usage Patterns
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Monitise Americas
• Formed in 2007
• 49:51 JV with Metavante
• Live Summer 2008
• 38 banks signed up to the platform in the US 
• Contract signed with H&R Block, the world’s largest tax advisory service
• Service to be launched in Canada through partnership with Everlink

Banks
• Connected to more than 

8,600 Financial Services 
firms through Metavante

Switches / Processors

• Metavante

• NYCE
• Everlink (Canada) 

Network operators

• Alltel

• Cingular / ATT
• Nextel

• Sprint PCS

• T-Mobile
• Tracfone

• Verizon

“ Cell phones have become the one thing  
you don’t leave the house without.”

Frank D’Angelo
Group President

Metavante Payment Solutions
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Monitise Americas and H&R Block
(a showcase customer)

H&R Block announced in May 2008 that Emerald Prepaid MasterCard® cardholders will have access 
to mobile phone text messaging, including balance and deposit notification alerts

H&R Block Inc. is the world�s largest tax services provider, having served more than 400 million clients 
and generating annual revenues of $4 billion

The Emerald Card:

• H&R Block’s Emerald Prepaid MasterCard® marked the largest launch of
a prepaid debit card in the industry

• For the 2007 tax season, H&R Block had issued more than 2.6 million
prepaid cards

• More than 40 percent of these prepaid card clients previously did not have
a banking relationship

• Customers continue to use the cards for purposes beyond receiving their tax
refund, loading payroll direct deposit and other funds on the card 



© 2008 Monitise Group Limited – All rights reservedSlide 24

Card Schemes & Issuers

Visa Europe’s new mobile prepaid payment service will allow 
consumers to create a Visa prepaid account on their mobile 
handsets and load the account with funds from a bank account, 
credit card or debit card. They can then either use the account 
for online purchases or send it to a third party via the mobile 
phone. 

Tuxedo Money Solutions  - holders of the Tuxedo prepaid 
eccount card will be able to manage their account and funds 
using their mobile phone on any major UK network

Metavante and Carphone Warehouse to launch a ‘mobile 
money� scheme, The  Carphone Warehouse prepay card will 
be managed directly from the mobile phone, and will include a 
mobile-controlled ‘top-up� for the card directly from a nominated 
card account
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Summary

• A year of strong progress in significantly changing macro 
environment

• Business now well funded (with additional strategic investors) and 
very well positioned for growing market

• Consumer uptake continues at bank speed and control (introduction 
of new partners is creating positive tension and uplift)

• Demand for Monitise platform increasing substantially – prioritisation 
of markets is key

• Substantial growth predicted moving forward
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Large Text Logo Slide
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Retail Banks
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Retail Banks
MONILINK

Commission share
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Typical UK Tier One Bank
Functionality:

- Balance Enquiries

- Mini-statements

- Text Alerts

- Mobile Phone Top-up

No consumer

charge (certain 

bank segments)

Top up average £11
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Retail Banks

Monitise

Regional Hub
Breakage / Commission

D
ep

lo
ym

en
t

R
ev

en
ue

s

Deployment 
Revenues / 
Service fees

Mobile
Operators

Merchants

Cus
to

m
er

 

Cha
rg

e

Monitise plc

Te
ch

no
lo

gy
, I

P,

R
es

ou
rc

e

ATM 
Switch / 
Payment 

Processor

Mobile Card Manager Example
Functionality:

- Balance Enquiries

- Mini-statements

- Card Top-up

- Balance Transfer

PrePaid

Provider

Service fee share
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Large Text Logo Slide


